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7 STATISTICS 
ABOUT HOW LANDSCAPING HAS A 
MAJOR IMPACT ON YOUR HOTEL’S 
REVENUE AND REPUTATION
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More Options, 
More Opportunities

 We live in an age of options. Between online review platforms, beautifully 
designed websites, and more social media posts than seconds in the day, 
the hospitality industry is a seemingly endless well of options for travelers. 
What, then, does that mean for hotels? After all, the more flooded the 
market becomes, the more challenging it can be to stand out. Hotel 
marketing strategies become more complex and long-winded by the 
day, but one thing has remained true since the beginning of commercial 
competition: you can’t deny the power of a great first impression. 

It feels almost magical: the moment when a guest sees a hotel for the 
first time and, in that split-second glance, is painted a vivid picture of the 
experience that’s in store for them. That’s the power of effective exterior 
design: the ability to communicate your hotel’s identity to its prospective 
clients in one inspired moment. Of course, it takes more than magic to 
make this happen: it requires vision, consistency, and expert execution. 
Along the same lines, the power of the first impression - and of sustaining 
that favorable impression during a guest’s entire stay - can’t be explained 
away or described by nice words and assumptions. Luckily, it’s all in the 
numbers. What the facts tell us is that there’s an undeniable link between 
pristine pavers and a favorable ROI among Florida’s hotels. In this eBook, 
we’ve compiled a shortlist of the most telling statistics about this powerful 
relationship between landscaping and commercial ROI. We invite you to 
take a look for yourself. 
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67% of travelers have 
reported taking a hotel’s 
exterior design into 
consideration when 
choosing where to stay. 

A recent international study surveying 
hundreds of travelers revealed that 
two-thirds of people weigh a hotel’s 
exterior appearance heavily when 
planning their trips, and this number 
is far from surprising. With the rise 
of social media and online reviewing 
platforms, it’s easier than ever for 
hotels to showcase their intricate paver 
designs and impeccable landscaping to 
prospective guests worldwide. 

This means that beautiful exteriors are 
much more than a design preference; 
they’re a statement about your hotel’s 
brand identity, and they’re every bit as 
powerful as your logo, color scheme, 
and customer reviews. The style, 
type, and colors of the pavers you 
choose are integral to establishing (or 
revamping) this far-reaching and widely 
impactful brand identity. 
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100% of the highest-
rated luxury hotel 
brands in North America 
prioritize impeccable 
pavers and landscaping. 

There are no exceptions among the 
most famously luxurious hotel chains 
in the United States when it comes 
to pristine landscaping. From Waldorf 
Astoria to the Four Seasons and 
Marriott Hotels, the leading luxury 
brands in the industry are steadfast 
in their commitment to creating an 
immaculate first impression. What 
this demonstrates is the undeniable 
link between a hotel’s reputation 
and every single part of its visual 
presentation, beginning with the first 
things that prospective customers see 
(whether it’s in person or online). It’s 
not necessary to be a five-star hotel 
chain in order to make a resonant 
visual impact with your guests; all it 
takes is to be intentional about setting 
up and maintaining beautiful exteriors 
- and to find the right service provider 
for the job. 
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Florida has the 
second-highest use of 
commercial landscaping 
services in the county 

From its signature palm trees to its 
tropical appeal, Florida’s reputation 
is a major source of inspiration for its 
hotels’ exterior designs - and it shows. 
As the second-highest consumers 
of landscaping services in the U.S., 
Florida’s commercial properties 
understand the importance of setting a 
favorable first impression. 

With consistent landscaping being the 
norm among Florida’s hotels, failing to 
keep up can - and will - hit your hotel’s 
reputation hard. Instead, decision-
makers in Florida hospitality should 
look to innovative, inspired paver and 
landscaping designs that speak to their 
visual identity and create an experience 
for guests unlike any other.  
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Properly sealed pavers 
can last for over 30 
years, making them 
an effective long-term 
investment.

Installing new pavers (or upgrading 
old ones) is a massive endeavor 
that’s not to be taken lightly, and it’s 
important to choose a service provider 
who’s equipped to make sure their 
masterpiece lasts. Luckily, professional 
paver sealing helps to ensure that your 
hotel’s pavers stay intact for an average 
of 30 to 50 years, meaning that a one-
time investment of time and money will 
yield decades of positive impressions 
on guests.  
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Landscaping services are 
demonstrated to yield an 
ROI of over 100%.

When it comes to installing pavers 
on your hotel’s property, the primary 
concern isn’t the up-front cost; it’s the 
extent to which you’ll see a return. Yes, 
beautiful landscaping is known to bring 
in more customers and revenue - but 
exactly how much? A recent study by 
Clemson University reveals that the 
power of hotel exteriors is not to be 
underestimated: landscaping services 
have been shown to pay for themselves 
and then some, yielding an ROI of over 
100%. 

Like any other visual upgrade to your 
property, a reboot of your hotel’s 
landscaping and pavers will be an 
investment of both finances and time. 
That said, the impact that this exterior 
upgrade will have on attracting guests - 
and on bringing them back - is powerful, 
significant, and undeniable. 
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Landscaping is a powerful 
tool for first impressions 
and has been shown to 
increase property values 
by up to 12%. 

Why, exactly, does revenue increase 
as a result of upgraded pavers and 
landscaping? The answer, though 
multi-faceted, is simple: according to 
the National Association of Landscape 
Professionals, pristine landscaping 
increases the perceived value of your 
property. As a result, customers don’t 
just expect to pay more to stay at your 
hotel; they are happy to. Beautiful 
landscaping is the tip of the iceberg of 
what your hotel has to offer its guests, 
and they know this. A well-maintained 
exterior promises the attentive staff, 
comfortable stay, and luxurious 
experience that guests look for when 
traveling. 

Though we’re taught not to judge a 
book by its cover, the opposite is true 
of our travel experiences: consumers 
should - and do - take hotels at face 
value. Drab cracked concrete and 
overgrown trees paint a very different 
picture from beautiful paver designs and 
well-maintained lawns, and they yield 
very different results.   
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There are over one 
billion people on 
Instagram, and 55% 
of these users make 
purchases after seeing 
appealing posts. 

Hotel decision-makers already know 
about the power of social media over 
consumer behavior. A well-strategized 
social media presence can elevate a 
hotel’s reputation tremendously - and that 
presence begins and ends with what your 
hotel has to offer visually. There’s a reason 
that photograph filters and editing tools 
dominate so much of public discourse: 
the emphasis that social media - and 
Instagram in particular - place on visual 
appeal is enormous. 

Stunning exteriors are an integral part 
of your brand identity, particularly when 
photos of these are shared over social 
media. Landscaping and paver design 
help hotels to create an Instagram-ready 
aesthetic, build a recognizable brand, and 
attract customers by giving them what 
appeals to them most on social channels: 
beauty. 

7



10

Pave the Way 
to a Stunning 
Landscape
There is no shortage of paver service providers to choose from. The 
real challenge is in finding the company that’s uniquely equipped to 
elevate your hotel’s identity as a luxury brand. Here are some of the most 
important qualities to keep in mind. 
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Licensing  
and Certification

Proper and up-to-date licensing 
and certification are non-negotiable 
in a paver service provider. They 
indicate that a company has met 
and maintained all required training 
and safety standards in order to 
do high-quality work for your hotel 
with minimal risk. A license number 
should be clearly displayed on a 
provider’s website and promotional 
materials; you don’t have to look too 
hard to find it.
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Responsiveness

Responsiveness is about more than 
just answering quickly. It means 
attentiveness beginning with your 
very first conversation. Look for a 
paver service provider who asks 
you questions - about your hotel’s 
brand identity, your property’s 
characteristics, your goals, and 
- most importantly - your guests. 
Elevating your hotel’s identity 
as a luxury experience takes a 
collaborative effort, and working 
with a paver company that prioritizes 
clear, constant communication from 
your very first contact is crucial. 
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Transparency

From pricing estimates to insights 
about different paver materials that 
are uniquely suited to luxury brands, 
your paver company should give 
you clear, straightforward answers 
and recommendations. Regardless 
of how extensive the scope of 
work for your property may be, it is 
critical for your paver company to 
have specific, factual explanations 
about what works and what doesn’t 
from both a practical and aesthetic 
perspective. Always work with a 
paver company that is happy to 
share their expertise, credentials, 
and recommendations in no 
uncertain terms. 
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Vision

Finding the perfect paver company 
means finding one that respects 
your hotel’s vision and brand 
identity, making recommendations 
that help to elevate its style and give 
your guests the luxury experience 
they’re expecting. It is your paver 
company’s job to take care of 
the practical considerations that 
must be addressed in order to 
bring your vision to life. Look for a 
service provider who is comfortable 
advising you about what works best 
both from an aesthetic and practical 
standpoint, enhancing your vision 
with their expertise. 
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First impressions can be tough - and, in the world 
of luxury hotels, they can also be everything. Your 
hotel’s exteriors are your biggest opportunity to 
establish its elegant visual identity and make a 
beautiful first impression, over and over again.

At Pantera Pavers, we pride ourselves on offering 
our clients exceptional services, transparent 

communication, and fair prices. To tell us more about 
your hotel and its paver needs. To receive a free 

quote on installation, don’t hesitate to contact us. 

727-205-9875
info@panterapavers.com


